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Everyone knows the TED Talk.
This is where they come to find It.

.com
Audio Collective

YouTube
Social




// Your Challenges

TED Partnerships works RETENTION

with best-in-class brands to ""A¢NeTRROVGH

PROMOTING
BRAND
CULTURE

create

SHOWCASING
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// Who We Are

TED’s mission:

share impactful ideas
for a better world.

SOCIAL . MONTHLY PODCAST
FOLLOWERS ; DOWNLOADS

TED is a nonprofit devoted to spreading
inspiring ideas—from health and wellness
to business and innovation—across podcast,

video, experiential, social, and so much more.

UNIQUE MONTHLY

, VISITORS ACROSS
Our partners are some of the most highly DL ATFORMS

influential brands in the world—working with
TED to to showcase their thought leadership,
spotlight innovation, tap into world-changing
ideas, and chart a path forward.

TED.COM MONTHLY MONTHLY VIDEO
PAGE VIEWS X VIEWS ACROSS
. PLATFORMS

Source: Social Followers: Sprout Social, Twitter, Facebook, Instagram, Linkedln, all time thru June 2022 / Monthly Podcast Downloads: PRX Metrics, all TED Podcasts, 1/1/22 - 5/31/22 / Unigue Monthly Visitors: TED.com, Apps, TVs, YouTube, TTD Audio,
Facebook, LinkedIn 1/1/22 - 5/31/22 *Users not deduplicated across platforms* / Monthly Page Views - Google Analytics, TED.com, 1/1/22 - 4/30/22 / Monthly Video Views - TED Talk views on TED.com, Apps, TVs, YouTube 1/1/22 - 5/31/22



// Our Audience

An audience of

business decision 9/10

makers with a —n

willingness to listen

and an open mind. 19%
2/3

TED's highly engaged audience isn’t just feel TED’S
influential and educated, they're also open e .
minded. In fact, a quarter of them say TED

has changed their mind at least once.

2X

Tap into TED’s ability to find the ideas that more likely to reach

matter most to your target audience, then busrm(s:rg?ﬁ;ion
reach them across our platforms. competitive set

Source: TED Audience Study 2018 / Comscore, USA, April 2022, Desktop & Mobile, TED.com / Google Analytics, TED.com, 1/1/22 - 4/5/22 / Google Analytics, TED.com, 1/1/22 - 5/31/22

Median HHI

Median age

Male/Female split



// Media Offerings

Partner Opportunities

Share your brand’s message through exclusive, native integration on

TED’s most premium digital, social, and audio platforms.

Content Sponsorship
Exclusively align your brand
with thematically targeted
TED Talks across platforms.

YouTube

Scale your messaging by
surrounding talks on TED’s
YouTube channels.

Homepage Ribbon
Sponsor curated talks in a
high-profile ribbon on the

TED.com homepage.

Custom Content Distribution
Collaborate with TED’s brand
studio to unearth big ideas
and share across our digital,
social, and podcast platforms.

Targeted Playlist

Run ads on talk playlists,
strategically aligned with
your brand’s mission and
message.

Podcasts

Tap into a collection of
diverse and beloved
podcasts from TED’s
community of speakers.

Newsletters

Sponsor TED Talks Daily or
TED Recommends newsletters,
featuring new talks, playlists,
and blog posts.

Editorial Social

Leverage TED’s trust and
respect with sponsored posts
on our Facebook, Instagram,
and LinkedIn editorial channels.



TED // TED.com Content Sponsorship

TED.com Content
Sponsorship

Exclusively own TED Talks across desktop
and mobile web for premium brand
engagement on TED.com. Content can be
thematically aligned with your product, brand
messaging, or industry.

DETAILS

¢ 100% SOV
¢ \ideo:
¢ :06 second pre-roll video
¢ ;15 second—4 minute post-roll video (custom content
distribution available)
¢ 120x60 partner logo
¢ 300x250 companion unit
e ROS also available; cross-device opportunity

All opportunities are tiered and based on investment. All elements subject to change, based on editorial approval.

Opportunity available on a first come, first served basis.

general motors

1,009,885 views | Bevy Smith = TED2022

How to discover your authentic self --

In a talk packed with wry wisdom, pop culture queen Bevy Smith shares har
success and why, if you put in the work, "life gets greater later”

This talk was presented at an official TED conference. TED's editors chose 1o feature it for you

About the speaker

e Bevy Smith

Fashion executive turned TV host Bevy Smith is here to tell it as she see

Learn more

Bevelations: Lessons from a Mutha, Auntie, Bestie

Bevy Smith I Andy Cohen Books (2021

& Like (30K) J) Share =

at any age

d-earned lessons about authenticity, confidence, mature

s it. Get ready for some "Bevelations."

Shifting

to neutral."

GM is dedicated tocarbon _‘
neulrality by 2040% ' 1

1.93M views | Jan 2022
How to break down barriers and
not accept limits

1.65M views | May 2021
The best career path isn't
always a straight line

RELATED TOPICS
Relationships, Work, Motivation, Personal Growth, Self, Goals




TED // TED.com Homepage Ribbon

TED.com
Homepage Ribbon

Sponsor six (6) TED-curated talks in a high-
profile ribbon on the TED.com homepage,
with an exclusive partner mention.

DETAILS

¢ 100% SOV of talks in the ribbon as well as TED.com
homepage (300x250)

e 120x60 partner logo

e Ability to add sponsored tile featuring custom content,
linking to content on TED.com landing page or partner
O&O (based on investment and program elements)

All opportunities are tiered and based on investment. All elements subject to change, based on editorial approval.

Opportunity available on a first come, first served basis.

How to shape your future with confidence

Essential questions to ask
your future self

The beautiful balance
between courage and fear

What reality are you
creating for yourself?

How to get better at the
things you care about

IN PARTNERSHIP WITH T.ROWE PRICE  TRowet

ice [

The emotions behind your
money habits

ur emotions and our
oney




TED // TED.com Targeted Playlist

How to shape your future with confidence

Be empowered to move confidently toward the future with the help of these key talks
highlighting the mindset, motivation and tools necessary to set yourself up for success.

I {Made in partnarship with T. Rowe Price) I

TED.com Targeted s .
Playlist

L

Essential questions to ask your The beautiful balance between What reality are you creating for I Rowe Frice 8
future self courage and fear yourself?

Align your brand with specific topics, areas
of interest, or categories by running ads on
targeted playlists of TED Talks.

How to get better at the things The best career path isn't Our emotions and our money

D ET n I I S c0as worth Spreading WATCH DISCOVER ATTEND PARTICPATE  ABOUT MY M

¢ 100% SOV of talks in the playlist
e \/ideo:
¢ :06 second pre-roll slate
¢ :15 second—4 minute post-roll video
e 300x250 companion unit (on TED.com playlist channel,
targeted playlist, and TED Talks) -
e Partner logo on TED Talk pages within the playlist

Essential questions to ask your future self

How much do you think about your future seif? If your answer is not much, you're not alone. It can be difficuit 1o pian for a version of

yoursell you haven't met yet, says psychologist Meg Jay. Sharing how to close the empathy gap between you and your future selves,
she outlines courageous questions to ask about how your present and future can align, so you can begin 1o achleve your goals. (This
conversation, hosted by TED cutrent affairs curator Whitney Pennington Rodgers, was pa...

12.7M views | May 2013
Why 30 is not the new 20

164M views | May 2021
The best career path isn't

Additional Features: B
e TED.com homepage ribbon to further promote targeted
playlist Q=

282M views | Apt 20
In her book “The Defining Decade,” Meg Jay suggests that many twentysomethings feel trivialized during what is actually the most

. 3 way's to plan for the (very|
transformative -- and defining -~ period of cur adult lives. 2 or the (vary)

e May include custom content created by TED (based on pr— e , B=
investment and program elements)

Meg Jay's resource list

2.20M views | Fet 2019
How do we find dignity at work?

Learn more

Join TED and help share ideas that matter Tllowcﬁkrn
TED Moo

Become a founding member of a special community of thinkers and doers working towards a ), i

brighter future. ‘optimism.

All opportunities are tiered and based on investment. All elements subject to change, based on editorial approval.
Opportunity available on a first come, first served basis.




TED // Original Editorial Video Series Sponsorship

i [ | | l |
I I I n a I o I I a Made possible with the support of
The Way We Work &z Dropbox
I I The Way We Work, a TED... 532 X
-~ 1 : Rttt e TED @
| o+ !
S p 0 n s 0 I s h I p . 3 steps to getting what you
NAGHARL O, SUBH AV MEOLE RAER MATY MLLENWED ‘ S want in a negotiation | Th...

This is what makes 7 common questions about Why working from home is = o TED

employees happy at work workplace romance good for business N 5:0 242K views - 7 months ago

What working parents really :
1 need from workplaces | T...

Distributed and promoted across TED'’s digital and
social channels, our popular editorial video series -
are the next-gen in TED formats.

DETAILS

e 100% SOV across platforms of multi-episode editorial series sesasnie: Pk

TED Conferences TED Conferences posted an episode of The Way We
TED 22761429 followers @ Y

e Distribution across TED.com, editorial social handles (LinkedIn | ork {ET ooy

.-J " . - . = atty McCorc mer Chi 4 . . r
| We negotiate all the time at work — for raises, 8 lessons from Patty McCord, former Chief Talent Paternity leave has many benefits for dads, their

d/ b k d Y b c : promotions, time off — and we usually go into it like it's a Officer at Netflix, on how to run a company that . " )

] s bl ; rtners and their baby — but did you know it also has
N I e N I e . But it eople actuallv eniov workinga for: i
a Or aC OO ) ) a O U U battle. But it's not about dominating, says organizational people actuallv eniov workina for surprising banefits forcompanies toa7 This {5 what

psychologist Ruchi Sinha. It's about crafting a (made possible with the support of Dropbox)

relationship, understanding your needs and the other author Shu Matsuo Post learned from his 7

] n ]
® T | tl e C ard | ntrO W |t h b ran d IO O person's. Her 3 key steps will help you master this ~ Tl transformative months of paternity leave — and how he
essential skill. ) doey = Y TeD | says it can create more equal and diverse workplace and
9 ’ - - even boost productivity.

¢ Integrated flyover facts within video with brand logo e — el -

e Aggregated within a TED.com landing page and YouTube playlist e e ) o b

e Editorial promotion across TED ecosystem (social, newsletters, N+
and blog posts)

[Made possible with the support of Dropbox]

Additional Features: : s . - > 010 K| —— oos36/0503 [cg
e May include custom content created by TED (based on
iInvestment and program elements)

All opportunities are tiered and based on investment. All elements subject to change, based on editorial approval.
Opportunity available on a first come, first served basis.




TED // TED Talks Daily Newsletter

TED Talks Dalily
Newsletter

Sponsor TED’s daily newsletter featuring a

new TED Talk every weekday. Sold by theme
or date.

DETAILS

e Exclusive inclusion in the TED Talks Daily newsletter
e Thematic alignment with relevant TED Talk
¢ 1040x700 ad unit:
e Option 1: Standard ad linking to partner’s O&0O
e Option 2: Co-branded ad unit driving to custom
content created with TED (based on investment and
program elements)

All opportunities are tiered and based on investment. All elements subject to change, based on editorial approval.
Opportunity available on a first come, first served basis.

TED

3 things men can do to promote gender equity

"It Is ttme for a gender reckoning, beginning with men authentically confronting

ur intemnal selves and each other,” says essayist and intersectional justice
advocate Jimmie Briggs. In this call to action for gender aquity, he unpacks
how traditional notions of masculinity harm socsaty and offers three ways men
can help promote personal safety, dignity and empowerment for all

Celebrating (and deconstructing) the

B! gender spect
4 genaer s rum
{ ! These talks celebrate and break down what 1 means

[he Art of Influence for
Female Founders

S A pp Slo re ad Google Play




TED // TED Recommends Newsletter

MY MEMBERSHIP

Watch next

L et ’s t a I k aﬂe r th e Ta I k! 2 ] jros\ulz:t;e:;;mls biggest

T E D R ecommen d S L [

Ultirpate

Dangerous times call for

Newsletter -

Recommend TED Talks from thought leaders — Uttt
within your organization via native, highly- L e il e I

Rr community motivated her to stay and help rebuild -- and she's glad she did. In an

as Rwanda's former Minister of Health and discusses her new women's education

targeted newsletter placement.

9M views | Sep 2019
A bold plan to empower 1.6
million out-of-school girls in
India

DETAILS

¢ Partner selects a TED Talk to recommend -

 Targeted newsletter promotes recommended talk with
recommendation, as well as brand mission and message

¢ 1040x700 ad unit in newsletter

e 120x60 partner logo

¢ 300x250 companion unit on all recommended talks

39M views | Apr 2012
At Fidelity, we want 1o heip employers lead successiul benefits programs, which is Let's put birth control back on
why this talk from Simon Sinek resonated with us. In i, Sir discusses the way all the agenda

mon discuss

I leaders and innovatars think, act, and communicate, and the difference it
makes. As employees face new challenges. this approach may drive pian engagement
to well-

How great leaders inspire action
ok

Simon Siny

Hi Brat

At Fideiity, we want to nelp employers lead successiul benefts programs, which is
why this talk from Simon Sinek resonated with us. In it, Siman discusses the way all
great leaders and Innovators think, act, and communicate, and the difference it
makes. As emoioyees faca new chalisnges. this Spproach may drive pian engagament
to help you Support ther total well-bein

All opportunities are tiered and based on investment. All elements subject to change, based on editorial approval.
Opportunity available on a first come, first served basis.




TED // TED YouTube

TED YouTube

Scale your message by surrounding compelling
talks on TED’s YouTube channels.

. Different folks may

. ' give this image that TED ‘ D ove
D ET n I L S e ' to have confidence,

_ you need permission.
| l ' = ~ it you Visit ted.com/dove for more
¢ \/ideo: =

define your narrative.” inspirational stories of confidence.
¢ :06—:15 second non-skippable video
¢ :15 second—4 minute skippable video

° Audience targeting Capabi I itieS: age, gender, Ianguage, Ztgziz of Confidence: Antionette Carroll | TED ztgziz of Confidence: Antionette Carroll | TED
Country, State, deV|Ce 324 views - 1y ago #confidence #femaleempowerment 324 views - 1y ago #confidence #femaleempowerment

e Channel targeting: TED, TEDx, TED-Ed, TEDPartners e L, e i R

5 Dislike Share Download Save 5 Dislike Share Download Save

TED ldeas Studio
116K subscribers

SUBSCRIBED N 1B geEisidio SUBSCRIBED N

All opportunities are tiered and based on investment. All elements subject to change, based on editorial approval.
Opportunity available on a first come, first served basis.




TED // TED YouTube Spotlight Takeover + Talk Ribbon

TED YouTube
Spotlight Takeover How to shape your
+ Talk Rlbbon 3 future with confidence.

‘ T.RowePrice § * ‘

£

TED playlists live on TED.com as well as on
YouTube. Our spotlight takeover and talk
ribbon offer premium real-estate on TED’s B
YeuiTube homeaans.

TED e
m 20.7M subscribers

and tools necessary to set yourself up for successi{Mac arship

A . . N
. f ! i

\ ' -~ o || g0

- : r d
wiil . ot R 2
- ‘ . v . b
20

. Syshe .,
D E I AI I S 10:21 9:56 11:47 - - 11:23 — 9:32
Our emotions and our money Meg Jay: Essential questions Cara E. Yar Khan: The Isaac Lidsky: What reality are Eduardo Bricefio: How to get Sarah Ellis and Helen Tupper:
: (11 L M 39 I » k th h EDPartners to ask your future self | TED beautiful balance between... you creating for yourself? |... better at the things you care... The best career path isn't...
e Sponsored header with “Learn More” click throug A e
ce 146K views * 6 months ago 162K views * 2 years ag 562K views * 5 years ag ews * 4 years ag( 139K views * 7 ths ago

e Playlist ribbon with “In partnership with” attribution and
partner mention in copy
* Video: . » \la ' e
e :06—:15 second non-skippable video ¥ I

¢ :15 second—-4 minute skippable video T .~ . h i . S

7:14

Candace Parker: How to Jennifer Aaker and Naomi Nicola Sturgeon: How small Aicha Evans: Your self- Farwiza Farhan: The powerful Katie McGinty: Smart
® 3 O 0X6 O b an n er break down barriers and not... Bagdonas: Why great leader... countries can make a big... driving robotaxi is almost... women on the front lines of... solutions to decarbonize...
e 120x60 logo

e Custom content can be featured in lead video spot and
pre-roll on talks in the playlist (based on investment and
program elements)

All opportunities are tiered and based on investment. All elements subject to change, based on editorial approval.
Opportunity available on a first come, first served basis.




TED // TED Amplify

What advice do small business owners want
you to know?

} Skowhegan,
Maine

Custom Content
Distribution

Collaborate with the TED ldeas Studio to s

unearth and share big ideas—in the form of S, il ke

short films—then amplify this content on L B | r—
TED.com, Facebook, Instagram, and

YouTube.

Do your best to continue to
provide the best customer
service possible. It is that very
thing that continues to cultivate
clients and distinguishes small
business from big box stores.

o]
[ o
-
F

| am a profgssor of astrophysics Matt DuBois | The Bankery

[©) @skowheganfleuristabankery @3 @TheBankery

R ATTEND  PARTICIPATE  ABOUY

Watch next  Playlist

DETAILS _—
e TED.com: homepage ribbon, targeted playlist, TED Talks TED | | How to shape

T.RowePrice § ™ your future with
confidence

Daily newsletter, and content sponsorship (pre- and/or R—
post-roll) S

e Social paid media (TED Amplify): Facebook and/or ]
Instagram (targeting: location, interests, demographics, Our emotions and our money

B D The way we think about work is
Robert A. Belle shows us how our relationship with money represents our relationshi £ The beautiful balance

and behaviors) e e e L e L LT “ . - proken
e YouTube: pre- and/or post-roll targeting (age, gender, o i, e o _
device, geo, language) across TED, TEDx, and TED-Ed L T TP —

C( [IONS
on Retirement podcast "This talk resonates with me ben.:ause ,‘-t is based on
C an n e S facts and logics and the deductions give us greater
understanding of the conditioning that we are born

m into from day 1. If more people become aware of it,

they will get the hope to change their lives."
T.RowePrice’

~ Annu Panesar

Confidence is
courage, matured
and transformed.”

Robert A. Belle,
TED Speaker

About the speaker

What reality are you

2
Robert A. Belle See speaker profile > creating for yourself?
' 1:30 [EEIEERRS
tuck J iIr care r @ norm
rue value

Robert A. Belle helps people who feel stuck in their career or life

All opportunities are tiered and based on investment. All elements subject to change, based on editorial approval.
Opportunity available on a first come, first served basis.




TED // Podcasts

TED Audio Collective

The TED Audio Collective is a matchless suite of
innovative podcasts from a global cohort of TED
speakers and thought leaders.

AD CREATIVE/FORMATS

e Producer-read ad creative (pre-roll: :15 seconds; mid and/or
post-roll: :30-:45 seconds)

¢ Host-reads (pre-roll: :15-30 second; mid- and/or post-roll: :45
second-2 minutes)

e “Audio short” crafted in collaboration with TED's editorial team
to highlight partner story (pre-roll teaser: :15 second standard
spot; mid and/or post-roll: 2-3 minutes)

¢ “Host-led audio short” crafted in collaboration with host to
highlight partner story (pre-roll teaser: :15 second standard
spot; mid and/or post-roll: 2-3 minutes)

DISTRIBUTION

e Run of podcast, bundle, or collective; dynamic pre-roll and
post-roll opportunities; geo & thematic targeting; standard ad
copy recording (:15 and :30 seconds)

¢ Exclusive sponsorships

e Episode takeovers

All opportunities are tiered and based on investment. All elements subject to change, based on editorial approval.
Opportunity available on a first come, first served basis.

- ¥ S\ e
HEALTHE B € ATED

WELLNESS Climat

WS

WOl‘k Taken

for

| B1 (328 Granted
A,

BUSINESS &
TECH

TED
Business

R e - —
SAmMINE Design

Normal? Matters

b N ]k -
) :@u h Mona Chalabi &

A

i With

CULTURE & e | 00 S Rt =
COMMUNITY ' CONVERSATIONS

HATE ME

WITH
DYLAN MARRON

Available on:




TED // Editorial Social

TED Conferences

TED 20,747,548 followers

22h. ®

{ LVE 2497 Wondering what you can do to become a leader
ovill someday? Join us tomorrow, June 9, at 1:30 PM ET for
a live conversation with Vimeo CEQ Anjali Sud about

the strategies and tools that will help you get rise.
E l r I We're LIVE with Vimeo
d I o I a I o c I a I you can step up and led
not the boss.

Have questions about how to prepare for leadership?
Drop them below and they could get answered on air.
Have any questions? D

Lexus
| | | | | ® | | | [Th l ' ] . -.
TED is a force on social media, with millions B @\ —
3 o b ; - Wednesday, June | £30P

of followers. Sponsor content on TED’s main MR
feeds to reach a global audience of world N T @Q @
changers and business leaders. W = . Ve L |

Helen Walters, Head of Curation, TED

LINKEDIN orol

e “LinkedlIn Live” conversation series with partner co- S L G M.
branding, tag, and verbal shout-out (highlight your @ - RTNT—
thought leadership for an additional investment)

e Short video series of edited clips of TED Talks around a

theme of your choice Y
e LinkedIn post on TED’s main profile page with partner _
tag and logo (requires larger investment in editorial v
program) y e0 WorkLife /ADAM GRANT
o Gratitude should be
datagon ‘ atwo-way street. We don't need to
INSTAG RAM — ::::;:-”:::::;::2:‘:"‘:’0 celebrate failure.
P e, e » We just need
y . . e a he thankee. | Sugr
e Instagram post/story on TED’s main feed/channel with pro . self-help tool, it should to normalize it.
. " . . . Adam Grant
partner tag (requires larger investment in editorial i
program) : e P | % _ - @ Ll Morgan Stanley

All opportunities are tiered and based on investment. All elements subject to change, based on editorial approval.
Opportunity available on a first come, first served basis.
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